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What is Rotary? Our 
mission? Core Values? 
Who we are? What do 
we stand for? What is 
our Strategic Plan?



Mission

We provide service to others, promote 
integrity, and advance world 

understanding, goodwill, and peace 
through our fellowship of business, 

professional, and community leaders.



Did you know this change?
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Core values

FELLOWSHIP AND GLOBAL UNDERSTANDING
We build lifelong relationships.

ETHICS AND INTEGRITY
We honor our commitments.

DIVERSITY
We connect diverse perspectives.

VOCATIONAL EXPERTISE, SERVICE, AND LEADERSHIP
We apply our leadership and expertise to solve social issues.



Rotary’s strategic plan identifies 
three strategic priorities supported 

by 16 goals. 
They represent what Rotarians 

have asked to be done to ensure 
a strong and vibrant Rotary going 

into the future.



Strategic Priorities and Goals



Support and Strengthen Clubs

• Foster club innovation and flexibility
• Encourage clubs to participate in a variety of service 

activities
• Promote membership diversity
• Improve member recruitment and retention
• Develop leaders
• Start new, dynamic clubs
• Encourage strategic planning at club and district levels



Focus and Increase Humanitarian Service

• Eradicate polio
• Increase sustainable service focused on programs and 

activities that support youth and young leaders and 
Rotary's six areas of focus

• Increase collaboration with other organizations

• Create significant projects both locally and 
internationally



Enhance public image and awareness

• Unify image and brand awareness

• Publicize action-oriented service

• Promote core values

• Emphasize vocational service

• Encourage clubs to promote their networking
opportunities and signature activities



Public Image

Members

Service 
Projects

Enhance public image through service 
projects for membership development



Owned Media

• Club Magazine
• Newsletters
• Club Website
• Facebook Page
• Youtube channel
• Rotary.org
• Instagram

Earned Media

• Newspapers
• Television
• Radio
• Online sites
• Social media
• Magazines

Paid Media

• Newspaper ads
• Television ads
• Radio ads
• Social media ads
• Online ads
• Magazine ads

Communicate through right channels



Owned Media



Earned Media



Paid Media



Connect with public



Create Content – tap on www.rotary.org



Contact the media

• Get published contacts
• Think like a journalist

– Story Angles
– Exclusives
– Pictures
– Who cares?
– So What?



Convince members to promote Rotary



THANK YOU
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